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In relation to this Report
Thaivivat Insurance Public Company Limited prepared this Corporate
institution which contributed to the development of Thai society in terms
business transaction of the Company as well as the disclosure of its
also in the aspect of social and environmental issues. The Company had

the CSR-in-process and the CSR-after-process continually.

Guidance for Reporting
This Report covered the operation in 2017. The information was compiled

Thaivivat Insurance PCL was aware of its limitation and its readiness to

Thailand in which the Company was listed since 1991.
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Criteria for Reporting Content Selection
The Company had considered matters in relation to Corporate
Social Responsibility (CSR) based on the nature of the Company’s
insurance service that is most widely trusted by the customers
Thai society. The Company’s corporate missions are as follow:

addition
common
operational practice from theoretical to operational level to
corporate vision and missions. The Company also tried to promote
zation. This includes:
1. Conduct business with fairness
2. Promote anti-corruptions
3. Disclosure of information and reports

Trusted

Upholding professionalism
to build customer trust

Development of the products to be more costof loss of the public appropriately.

Progressive

Continuously develop products
and services to address every
consumer demand

Innovative

4. Responsibility toward consumer
5. Develop products and services that
will help to uplift the quality of life and
society

Using latest innovation to
deliver service excellence

partners.

direction that will help to ensure the mutual interests of the
stakeholders at every level.

6. Personnel Benefits
7. Carry out community and social
development
8. Conduct environmental management

Togetherness

Demonstrate compassion and
care for others as if they
were part of the family

Responsible to consumers (production and service)

Very important
Important for
interested
persons

Operate business with fairness
Anti-fraud
Disclosure of information and report

Care for personnel ( fair treatment of labor)

Important

Corporate good governance
Risk management
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Engagement with the Stakeholders
Stakeholder
Customer

Expectation

Practice

to provide the required protection

- Sales promotion
- Excellent sale and after-sale service quality
policy

- Excellent sale and after-sale service
quality
- Fair compensation

customer
demands
payment

when an incident occur

Trade Partner

- Conduct business with fairness

- Increase the quantity/value of
products and services

partners

Contact Channel
- Satisfaction Survey
- Provide channel (s) for comments/
- Customer Relations Tel. 02 695 0777
- Claim Hotline Tel. 02 695 0700
- Website: thaivivat.co.th
- Facebook: www.facebook.com/
thaivivat

- Site visit and evaluation
- Website: thaivivat.co.th

- Select appropriate trade partner that
reputation
- Establish clear procurement procedure
Personnel

- Fair compensation
- Follow Code of Ethics in relation to
labor
- Ensure safety of life and properties

compensation and welfare and equivalent to
that of other businesses of similar nature

development and professional
career path

staff welfare
- Satisfaction Survey
Department
- Directly raise complaint to the
- E-mail: hrdept@thaivivat.co.th

Shareholder

- Conduct business based on the principles of
- Anti-corruption
- Access to accurate information

Competitor

- Compete in business with a sense
of morality

- Compete with morality
- Must not seek trade secrets of competitors
-
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- Annual Report
- Contact Investor Relations Tel.1231
ext. 5938
- E-mail: nantawan_aru@thaivivat.co.th
- Website: thaivivat.co.th/th/investor_
contact.php
- Website: thaivivat.co.th

Stakeholder
Creditor

Expectation

Practice

Contact Channel

- Strictly follow debt payment deadline and the - Contact Finance Department Tel. 1231
- Website: thaivivat.co.th
- Comply with the terms and conditions in

- Prompt debt payment
and conditions

Company shall immediately notify the creditor
in advance and shall completely disclose all
information to jointly seek proper solution

Debtor

Society
and
Environment

- Compliance with relevant requirements - Compliance with relevant requirements and
and conditions
conditions
- Interest rates are in accordance to - Interest rates are in accordance to the law
the law

- Contact Finance Department Tel.1231
- Website: thaivivat.co.th

- Conduct business with responsibility
- Carry out community development

- Contact the Company Tel. 1231
- Website: thaivivat.co.th
- Contact the Company’s Secretary

operations
- Conduct business based on the principle of

and community development activities
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Upholding professionalism
to build customer trust
• Conduct business with fairness
• Promote anti-corruptions
• Disclosure of information and reports

Good Corporate Governance
and Fair Business Operation
Policies and Guidelines
purpose, the company set up a supervisory unit to ensure that various

Corporate Governance Related Agencies

Corporate Social Responsibility Report l 8

Anti-Corruption
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their cooperation

Letter

Thaivivat Insurance PCL

E-letter
Telephone
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Disclosure of Information and Reports
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Continuously develop products and services
to address every consumer demand Using
latest innovation to deliver service excellence
• Responsibility toward consumer
• Develop products and services to uplift the quality
of life and society

Responsibility to Consumers
Thaivivat Insurance PCL is determined to create satisfaction in the product
and assurance in service to the insured with responsibility to the insured that
the insured receives good, quality service at suitable price in accordance
(OIC). That is, the format and the text in the insurance policy must be
consistent with the rate of insurance premium and have the clear meaning
principle as to preclude the problem of legal interpretation in the event
of complaint in relation to premium. Furthermore, the rate of premium
being applied is suitable and at the rate approved by the registrar.
In addition, there has been various developments, improvements on the
format of the insurance as to suit the changing need of Thai society as
well as continual development and improvement on service in tandem
with the changing technology as to create convenience, speed in providing
service to the insured as well as maintaining relationship and sustainability
with the customers seriously and consistently.

The Company’s Indemnity Capability Upon Claiming
The stability of an insurance company is highly crucial to maintaining the
insurance companies can directly affect the insurer as well as the overall
economy of the country, particularly in terms of its indemnity capability.
Bearing this in mind, Thaivivat Insurance Public Company Limited realizes
the regulations of relevant regulators such as OIC. In 2017 as of Quarter 3,
the Company’s capital adequacy ratio (CAR) reached over 300%, marking
its high level of indemnity capability.

Service in compensation
The company has formulated a policy in relation to the payment of
compensation to ensure speedy, timely service in this aspect and capable
of helping the people substantially by considering to pay the compensation within 14 days. This is for speedy response to the need of the insured
in timely manner in strict compliance with the terms and conditions of the
agreement made with the customer as to preclude a lawsuit that might
be damaging to the company.
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The company has introduced innovation and new technologies
to be adapted to the insurance service work with application of
e-claim system to the service in full management of compensation
customer who met with the accident, thus increasing the
potential of providing service of the peril survey staff, enabling
them to print out a repair order at the point of accident
throughout 24 hours. Moreover, the company has opened 27
branches to provide service in compensation countrywide
including the repair notice service for the insured of motor car
insurance in the motor car service center which joins the
project for the convenience of the insured to claim for indemnity
and to provide advice and assistance to the insured.

Thaivivat Application
In 2017, Thaivivat Insurance Public Company Limited had
introduced its brand-new insurance service function to support
the ‘Pay-Per-Use Motor Insurance’ with the ‘TBeacon’ technology
connected to the Thaivivat application on smart phone.
TBeacon provides automatic start and stop insurance function
in addition to several services on customers’ smart phones
including car accident hotline and insurance premium payment.
When reporting a car accident, a customer would not be required
to dial any phone number as the location of the accident, the
nearest hospital, and the service center could intelligently be
tracked by the application of GPS. The Thaivivat application can
be installed on the IOS and Android mobile platforms.

The Development of the Pay-Per-Use Motor Insurance
On March 30, 2017, Thaivivat Insurance Public Company Limited
was honored with the ‘Thailand ICT Excellence Award 2017’ in
the Innovation Project category by the Ministry of Digital Economy
and Society in the Thailand ICT Management Forum & Thailand
ICT Excellence Awards 2017 held under the theme ‘Leading
Digital Transformation: From Idea to Action’. This honorable
award could guarantee the company’s splendid achievement
of product innovation. Admittedly, the Pay-Per-Use Motor
Insurance was developed to highly satisfy all customers, where
insurance premiums could be calculated from the actual
driving time and distance. This was considered one for the
most innovative insurance products in the current market.
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Development of Diverse Purchase and Premium
Payment Channels
In respect to service improvement, the Company has added
additional channels for customer to conveniently access its
insurance products and constantly improves the quality of
existing insurance services. The Company offers diverse
purchase channels to ensure highest convenience for customers.
This includes insurance agents and brokers, counter service at
department stores and convenient stores nationwide as well
Department of Business Development, the Company guarantees
completely safety in terms of online purchase and payment.
Through this system, the insurer is given a wide range of
options for payment namely credit card, bank counters and
mobile payment.

Other services
The customer relations center
To make the customers convenient as the one stop
an advice, help you to understand, solve problems
initially and follow up to take care the customer’s

at the Claim Service Center will report the
accidents to investigating staffs who are the nearest
to accident spots to service sharply and make the
customers feel secured. In addition, the customers
who registered and installed Thaivivat mobile
Application on mobile phone can notify by pressing
phone number and route explanation because the
accident spots will be sent to the company immediately.
Claim Service Center can be reached at 02-695-0700
and 1231 24 hours every day.

Roadside assistance service.
The service is for the customers whose car is broken
on the way that might be caused by broken engine
or equipments that make the car cannot be driven.
Staffs are provided to give a technical advice to assist
solving the circumstances. There are also onsite
Technicians to initially assist at the spot of accident and
provide car towing service to an automobile repair center.
The service is for 24 hours. Please contact Claim
Service Center.

Moreover, Customer Relations is a department that
stores the data of customers’ satisfaction towards
the service, the data of problems will be based to
improve company’s service and operation.
Customer Relations can be reached at telephone
- Friday at 8.00-18.00 hrs.) website www.thaivivat.co.th
and facebook www.facebook.com/thaivivat.

Claim Service Center
To provide the service promptly in assisting the
customers all over the country, especially for car
and health insurance, the company provides a
center to receive accident notifying and to investigate car accidents for 24 hours every day with the
real-time tracking system of staffs through satellite
that use GPS (Global Positioning System). The staffs
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Products and Services for Community
and Social Development
The community and social development is a key composition of sustainable
business development. Currently business development and investment
at Asian regional level call for business to take into account increased
social responsibility. It is imperative that importance be attached to the
community and social development in the light of an advantage and
composition of the sustainability in doing business.
By realizing the importance of insurance and insurance service accessibility,
the Company therefore introduces micro-insurance program as alternative
choice for consumers and focuses on minimizing damages from road
accidents in line with its motor insurance program which is the Company’s
core product. These had been carried out under “Excellent Service
Festival as per the following details:

Micro-insurance
Thaivivat Insurance PCL had carried out the work for community and
Commission (OIC) in the Insurance Development Plan No 3 (2017-2020). In
importance of insurance and the access to the insurance system by the
people at all level. Since suitable insurance plays a role in the stability of
the quality of life of the people which is the participation in important
development of Thai society.
The company has provided service in insurance in various, distinct formats
taking into account the needs of the people which are changing in tandem
with social and economic situation. The company also envisions the
importance of access to the insurance system by the public at all levels.
The company therefore has a policy to promote micro-insurance with
access micro-insurance easily thanks to comprehensive distribution
channels. Key micro-insurance products of Thaivivat for 2017 are the
following:
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1. Cancer Micro-insurance
to cover cancer in collaboration with the counter service under
the All Insurance Project, which emphasizes public access to sale
of micro-insurance by selling via the counter service with over
6,000 branches in Thailand cancer Micro-insurance program
consists of:
cancers except skin cancer at premium rate of 711 Baht per
year and total insurance amount of 70,000 Baht and
of cancer except malignant melanoma and skin cancer.

2. Rice Insurance for the 2017 harvest year
Thaivivat is among the 16 insurance companies that joined the Rice
Insurance Project with the government with to help build
income stability among rice farmers in targeted areas nationwide
totaling 30 million Rai by reducing costs and risks in relation to
zones based on risk level. The average damage criteria from
2005 – 2012 was studied in order to determine the appropriate
premium rate for each risk level. Under such program, rice
farmers will be entitled to seven types of natural disasters
rainy season, storm or typhoon, cold weather or frosts,
including weeds and epidemics at premium rate of 555 Baht
per Rai. The Company also offers In-season Rice Field Insurance
Program is available at the Bank of Agriculture and Agricultural
Cooperatives so that rice farmers nationwide can have access
to insurance service.

3. “200” micro-insurance
Thaivivat Insurance PCL is an insurance company participating
coverage 200 is a personal accident micro-insurance to provide
coverage to the insured in the event of death, loss of limbs,
eyesight, and complete disability due to accident. The coverage
is 1 year with premium of mere 200 Baht for the insured aged
20 – 60 years having the objective to provide opportunity to the
people at all level to by insurance policy at affordable price.
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“Excellent Service” Program during New Year and
Songkran Festival
road accidents, particularly when Thailand is ranked among the
top countries having the highest rate of road accidents in the
world. This brings not only losses of life and property but also
prevents the country from becoming fully developed. In
response, numerous campaigns and projects has been continuously
carried out to minimize the number of road accidents as well
as losses of life due to road accidents. Among this, car insurance
plays a vital role in non-life insurance industry. For this reason,
the Company therefore initiated a campaign called “Excellent

1. Deployed teams of accident inspection and operations
provinces across the country, with the maximization of
prepared for possible accidents and untoward cases.
2. Increased the number of operations and customer service
Songkran celebrations.

working together with Department of Highways and Expressway
Authority of Thailand in order to facilitate both the citizens and
safety during the special holidays, including providing car
which the number of commuters traveling on public roads it’s
at the highest not to mention highest risk of road accidents.
Thaivivat Insurance Public Company Limited had launched its
‘Excellent Services during the Festive Seasons 2017’ project
with the following practices.
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Demonstrate compassion and
care for others as if they were
part of the family
• Personnel Benefits
• Carry out community and social development
• Conduct environmental management

Personnel Benefits
Personnel are valuable resource who must be cared for and their ability
therefore attaches importance to the development of staff at all levels as
to enhance the knowledge, ability, skill, creating good attitudes by attaching
the importance to developing the body of knowledge by means of both
Moreover, the company has yet introduced a policy in determining fair
remuneration with assessment of work performance at least twice a year
and to follow up on salary rate movement as to formulate correct, suitable

personnel are to ensure that all of thaivivat’s staff is happy at work which
will lead to effective work performance
having satisfactorily passed the probation would be placed in employment
as a regular employee and all regular employees would receive remuneration
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Welfare for Better Quality of Life

Accident insurance
Accident insurance is taken out for the welfare of the

Staff Provident Fund
member of the staff to have savings for use after
means of establishing the Staff Provident Fund for
employee who having worked for 3 years consecutively
Provident Fund contributes 5 percent of the staff’s
monthly salary to the Fund on a monthly basis and

insurance coverage for members of the staff in the event of deadly

Health Insurance
health insurance to all personnel covering additional medical

Employees’ benefits and Development
knowledge and other required skills for insurance operation and

Loan welfare

Financial Aids for Personnel and Family Members
knowledge on insurance and other related business matters, at

Medical treatment
Besides taking out social security insurance for every
member of staff to accommodate the entitlement
to medical treatment in accordance with the labor

serious illness as welfare for members of the staff
on every working day at the company’s principal

also held further training programs to maximize employees’ knowledge

designed to
encourage all employees to cooperate and reduce
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Career Opportunity for the Disables
recruited six disables with outstanding skills and abilities to work in

Employee Relations Activity
aiming to generate greater understanding towards effective

employee relations activity on a yearly basis, aiming to foster
concrete relationship among employees from different depart
encouraged to recognize the importance of exercise, while creating

Occupational Safety
providing its employees with occupational safety, as part of the
intention to promote a better quality of life and wellbeing among
development, it is greatly necessary for the company to determine

while being happy with responsible tasks, participated

and other related devices will be inspected and
maintained in good conditions at all times, prompting

also provided its employees with further training sessions
were required to complete an approximate training period of

Employment Opportunity for the Disabled
to join our team by offering employment in appropriate positions
remuneration standard and provides equal opportunity to

principles on operations and management for all employees to
pursue, with regard to the effectiveness of
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For those in necessity of using a car or a motorbike, the
company had ordered them to strictly pursue the driving
there were two accident cases occurred, where two
people were minimally injured from the accidents and

An overview of the personnel of Thaivivat Insurance PCL

15%

Personnel Propoortion Gender
Male

Female

12%

73%

4%
34%

9%
12%

20%

21%

Personnel Propoortion by
Employment Period
Under probation period
4 months - 1 years
1 - 2 years
3 - 5 years
6 - 10 years
> 10 years

Personnel Propoortion by Education
Below Bachelor Degree
Bachelor Degree
Above Bachelor Degree

13%
33%
37%

12%
Personnel Propoortion
by Province

88%

17%

Other provincial are as
Bangkok
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Personnel Propoortion
by Age
=<20 years
21 - 30 years
31 - 40 years

41 - 50 years
> 50 years

Community and
Social Development Activities
development by respecting and upholding the basic principles o human
rights both in business process and community and social development
management which is also the key to achieving business growth and
treatment among every group of personnel and stakeholders regardless of
disability, including respecting and accepting differences in terms of view,
society, environment, law and culture (For more details, see section
community and social development activities through donations and
charity as per the following details

Education Promotion Activity
basic principle of human rights among all social groups, especially the
resource completed with required knowledge and skills and a keen sense
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Contributions to Community and Society Development
Activities
Community and Society
donations to certain community and society development

activity, the company also donated drinking water and

Sports, Religion, and Culture
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Management of Environment
means of doing its business under the code of ethics and good corporate
governance in tandem with care and attention given to society and the
environment that leads to sustainable development in spite of the fact
of natural resources in the production comprehensively; but it cannot be
denied that the company has used the natural resource in the aspect of
therefore attaches importance to create the awareness of using energy
as well as the awareness of the commitment to care for the environment

Energy Conservation Project (Utilization of LED Light Bulbs)
project launched by the Department of Alternative Energy Development
also aimed to encourage investors and business entrepreneurs to reduce
energy consumption, save energy cost, and increase competitiveness,
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Caring is Giving
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